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Exploring Reliability and Validity
	Throughout this assignment there will be a deep dive into both the level of reliability and validity found within the values and motives questionnaire. The psychometrics of this test will be dissected and analyzed to better understand data, it’s significance, and future tests that may be yielded as a results of these findings. 
Types of Reliability and Validity
The two types of reliability used in this study measure traits across both men and women, and are reliable due to stability and an internal consistency. The stability aspect of this reliability component to this test is important for indicating the test’s usefulness of which it measures. The internal consistency aspect of this reliability component to this test contributes to the responses that impact the overall scale score. Internal consistencies throughout the test is what will be focused on for the realibility of this overall test. The two types of validity covered are both the construct validity and the criterion validity. The construct validity refers to the actuality of the test measuring the meaningful test definitions. The criterion validity refers to the translation of a score on the test into a predictable outcome as a result of the variables observed. Criterion validity works to measure what is constructed as being desired for measurement. 
Cronbach Alpha Coefficients Reliability Measurements
The internal consistency of the scale shows that there is a high correlation between the constructs and the test results. In the “What Makes a Good Test” handout, we see that the reliability and validity coefficients here measure acceptable internal consistency as well as non acceptable ranges. The reliability category for all scales include measurement of affiliative, altruistic, affection, achievement, finance, security, aesthetics, moral, traditional, independence, ethical, social desirability, infrequency, central tendency, and acquiescence traits. The interpretation of the percentage of the scales shows medium to high internal consistency values. Problematic alpha values would reflect close to 0 on a range from 0 to 1.00 being the highest value. Typically, tests that have an acceptable internal consistency will reflect a score of between 0.80 to 0.93 reliability coefficient. Results display ranges as low as 0.52 to 0.83 as the highest. 
Sample Size and Nature of the Population being Measured
Size of the population being measured as well as the nature in which those being measured are evaluated, are imperative to consider when interpreting data results and their impact.
Validity
The population used for the Values and Motives Questionnaire was made up of both Psychology and MBA undergraduate students. This test was given to both male and female identifying individuals as a part of their introduction to the Personnel Assessment course. I believe that the populations of the other tests are comparable to the population used in the VMQ, however, this does effect the validity of the test. While other populations measured are from the general public, sampling from a specific type of undergraduate students that are majoring in the same field can impact the level of validity. One could presume that the sampling of this particular population could yield results that show high correlation, and this could be due in part to their understanding and knowledge of these types of tests, given their major of study. 
VMQ Norming Population
When reflecting upon the norming populations measured within this Values and Motives Questionnaire, it suffice to say that gender and cultural representations are not present and this directly impacts the conclusions drawn from the results. This population could be representative of what I would like to use it for, however, these impacts on the results must be considered. The demographic information is not sufficient to draw clear conclusions from the results. I do believe that the results of the Values and Motives Questionnaire are broad enough to generalize to other populations, however, when done the outside factors and potential impacts on the data must be weighed. I do think that this sample captures the traits of this population being measured, however, it can be expanded upon. The potential issues with both validity and generalizability include the lack of cultural considerations and their impact on individuals’ values and motives, as well as the specified sample being measured being made difficult to generalize to the public. 
Overall Opinion of the VMQ
My overall opinion of the Values and Motives Questionnaire was that the data shows a strong internal correlation between both the validity and reliability. The test aims to measure what it defines, thus resulting in a good test. I think that the psychometric properties of this test show the strong connection between internal validity and reliability and how this relates to generalization of the test. I think that the points of improvement in this case have to do with the culutural considerations as well as the specific sampling that is measured. I do believe that the authors sufficiently establish both reliability and validity of the Values and Motives Questionnaire. However, my concerns lie with the plausibility of generalization of this test to the larger public, as well as the implications for the lack of cultural considerations. In a study done on culutural considerations, results show that it is imperative to consider as they can directly impact the interpretation of results (de et al., 2021). This is relevant in this case of the Values and Motives Questionnaire the cultural considerations are not addressed, this could alter outcomes.  
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